Chapters 6 and 7 explore some of these possibilities. Chapter 6 considers the important issue of drinking by young people, asking how education and other influences can mold their experiences with alcohol. Chapter 7 examines the role of the mass media in shaping drinking practices, through educational campaigns, advertising, and commercial programming.
The third category includes those actions that make the world a safer place in which to drink. These actions can involve both the physical and the social world. Changes in the physical world might mean safer homes, workplaces, consumer products, machines, and highways. Changes in the social environment might entail offering to drive an intoxicated person home from a party or a bar. Such possibilities are the subject of Chapter 8.
Not all of these strategies are guaranteed to work. As observed in Chapter 4, higher prices for alcohol have been found to reduce overall levels of consumption, traffic fatalities, and cirrhosis of the liver. Teaching people to drink safely and making the environment safer for drinking have less empirical backing. Nevertheless, each of these measures holds enough promise to be carefully considered.
It would also be a mistake to view a single prevention initiative outside of the full context of prevention. Each initiative draws strength from the others. Of course, each will fail or succeed only as it is implemented properly and thoroughly. But broad, comprehensive programs incorporating many different approaches are more likely to be successful than actions taken in isolation.
This perspective on alcohol-related problems requires that people resist the temptation to think in terms of opposed pairs: prohibition versus unlimited access, treatment versus prevention, education versus law enforcement. Says Moore, "I have a general kind of view that all of these things turn out to be more complementary than we are inclined to think, that public and private work together, that punitive and treatment approaches work together, that taxation and education work to gether, that all of the things that we imagine as being stark.li opposite, as representing alternative routes, gain power whei we put them together."states that we find easy to ascriberr   ^1^/-\V»,-v1      -if   io   iYvii-\,r\coiKIQ   \r^   iinaTV*Vvimimiclx/   a f f ri Vn i folisher, except I ourooses of official use bv the United States government.ts sweetness
